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Radio One’s “One Live” events are an
essential tool to build bridges between
Radio One and youth culture, and to
associate the Radio One brand with the
Live music scene.

One Live in Birmingham saw Radio One
visiting the nation’s second city to host
over a hundred live music events in a
single week.

Robert Frost, now Director of Precis
Marketing was selected to devise and
implement a promotional campaign and
to br ing together the logist ical
requirements of seventeen live music
events in a single week.

This was not a daunting task, given
Robert’s extensive experience in event
management.

Robert’s A&R responsibility extended to
selection of artists, negotiation and,
booking. Robert managed the extensive
logistical requirements of all his events,
booking venues, engineers, security,
audio equipment and anything else
necessary to make the events happen.
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It was also necessary to devise a cross-
media advertising campaign that would
be relevant to young people.

Robert developed posters, flyers, and
advertisements as well as direct mail for
email, drawing strongly from Radio
One’s  existing “One Live” branding, to
ensure consistency.

A full campaign was implemented
including in-venue flyering, posters, SMS
messages and emails to local youths to
promote the events

The events were a fantastic success.
Every venue filled to capacity every
single night and even Radio One DJ’s
wanting to see the bands had to be
turned away as venues were full to
capacity.
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